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ABSTRAK 
 Dalam perkembangan bisnis online saat ini membuat masyarakat 
semakin mudah dalam memperoleh barang maupun jasa yang mereka 
perlukan untuk memenuhi kebutuhan mereka. Disamping keberadaan 
material yang tercukupi, masyarakat dipermudah dalam mendapatkan sesuatu 
yang mereka inginkan. Dengan memanfaatkan fasilitas yang beragam, peritel 
dapat memanfaatkannya dalam memperoleh margin yang besar. Penelitian ini 
bertujuan untuk mengetahui dampak dari kepemilikan materialism terhadap 
compulsive buying melalui alat pembayaran credit card use dan debt pada 
toko online Lazada Indonesia. Obyek penelitian ini ditujukan untuk 170 
konsumen yang pernah berbelanja pada toko online Lazada Indonesia yang 
diambil menggunakan metode purposive sampling serta teknik analisis data 
yang digunakan adalah Structural Equation Modeling (SEM). Berdasarkan 
hasil dari penelitian ini menunjukkan bahwa materialism berpengaruh positif 
terhadap compulsive buying, compulsive buying berpengaruh positif terhadap 
credit card use, compulsive buying tidak berpengaruh signifikan terhadap 
credit card debt tetapi credit card use berpengaruh positif terhadap credit 
card debt pada toko online Lazada Indonesia. 
Kata Kunci: Materialism, Compulsive Buying, Credit Card Use, Credit 
Card Debt  
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ABSTRACT 
 In a growth of online business makes people easily in obtaining goods 
and services whhat they need to meet their needs everyday. Besides the 
existence of sufficient material, people are made easier in getting something 
they want. By utilizing a variety of facilities, retailers can use the facilities in 
obtaining to having a large margin. This study aims to determine the impact 
of materialism ownership on compulsive buying through credit card use and 
debt payment tools at online shop Lazada Indonesia. This research object is 
aimed at 170 consumers who have been shopping at online shop Lazada 
Indonesia taken using purposive sampling method and data analysis 
technique used is Structural Equation Modeling (SEM). Based on the results 
of this study indicate that materialism has a positive effect on compulsive 
buying, compulsive buying has a positive effect on credit card use, 
compulsive buying has no significant effect on credit card debt but credit 
card use positively affects credit card debt in online store Lazada Indonesia. 
 
Keywords: Materialism, Compulsive Buying, Credit Card Use, Credit Card 
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